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Lampiran 8

Uji Asumsi Klasik

1. Uji Normalitas

2. Uji Multikolinearitas

Model Collinearity Statistics

Tolerance VIF

1 (Constant)

CELEBRITY ENDORSER ,652 1,533

BRAND IIMAGE ,507 1,971

,578 1,729
a. Dependent Variable: keputusan pembelian

3. Uji Heteroskedastisitas

Lampiran 9
Analisis Regresi Linier Berganda
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Unstandardized

Coefficients

Standardized

Coefficients

T Sig.B Std. Error Beta

1 (Constant)
5,793 2,847 2,035 ,044

CELEBRITY ENDORSER ,269 ,065 ,303 4,142 ,000

BRAND IMAGE ,407 ,083 ,360 4,921 ,000

a. Dependent Variabel: keputusan pembelian

Lampiran 10
Uji t

Unstandardized

Coefficients

Standardized

Coefficients

t Sig.
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B Std. Error Beta

1 (Constant) 5,793
2,847 2,035 ,044

CELEBRITY ENDORSER ,269 ,065 ,303 4,142 ,000

BRAND IMAGE ,407 ,083 ,360 4,921 ,000

a. Dependent Variable: keputusan pembelian

Lampiran 11

Uji F

ANOVAa

Model Sum of Squares df Mean Square F Sig.
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1 Regression 528,740 2 264,370 29,859 ,000b

Residual 1301,534 147 8,854

Total
1830,273 149

a. Dependent Variable: KEP.PEMBELIAN
b. Predictors: (Constant), celebrity endorser, brand image

Lampiran 12

Koefisien Determinasi ( R2 )

Model Summaryb



113

Model R R Square

Adjusted R

Square

Std. Error of the

Estimate Durbin-Watson

1 ,537a ,289 ,279 2,976 1,944
a. Predictors: (Constant), celebrity endorser, brand image

b. Dependent Variable: KEP.PEMBELIAN

Lampiran 13
Tabel Nilai Distribusi t
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